
W H E R E  A R T,  L E A D E R S H I P  
&  H U M A N  E X P E R I E N C E  M E E TPARTNERING WITH  

ELISABETH SCHILLING  
& COMPANY 
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Approve a strategic cultural sponsorship 
aligned with ESG, people sustainability, 
and brand positioning.

– �Internationally recognised contemporary 
dance company with strong institutional 
backing, benefits brand visibility and 
value with low reputational risk

– �Artistic practice engages with ecological 
systems, human-centred leadership, 
and social impact

– �Sponsorship generates measurable 
value across ESG, HR, Brand, and Lead-
ership priorities

D E C I S I O N  
P U R P O S E

W H Y  T H I S 
PA R T N E R S H I P 
M AT T E R S
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ESG / CSR

– �Supports access to culture in care,  
community, and social contexts

– �Contributes to wellbeing, inclusion,  
and social cohesion

– �Credible contribution to Social &  
Governance ESG priorities with alignment 
to environmental responsibility

PEOPLE & LEADERSHIP

– �High-quality cultural experiences for  
employees, leaders, and clients

– �Fosters reflection, listening, resilience,  
and collective intelligence

– �Complementary to traditional leadership 
development

S T R AT E G I C  VA L U E  F O R  
( N A M E  O F  T H E  O R G A N I S AT I O N )
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BRAND & REPUTATION

– �Distinctive association with internationally 
acclaimed contemporary art

– �Visibility in prestigious European cultural 
venues

– �Signals commitment to culture, innovation, 
and social responsibility

GOVERNANCE

– �Professionally run organisation with strong 
public oversight

– �Ethical working conditions and long-term 
partnership orientation
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– �Creation and international  
touring of new artistic work

– �Expansion of community and 
care-based access programmes

– �Fair and responsible working 
conditions for artists and  
collaborators

– �Cross-sector dialogue: arts, 
business, and society through 
talks, workshops, and experien-
tial formats

W H AT  O U R  S U P P O R T  E N A B L E S
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PARTNER 

€5,000 to €10,000

– �Brand visibility on selected materials
– �Invitations to performances
– �Entry-level cultural association

SUPPORTING PARTNER

€10,000 to €25,000

Includes Partner benefits + enhanced vis-
ibility, premieres & behind-the-scenes ac-
cess, participation in Transformation Talk 
Series

MAIN PARTNER

€25,000+
Includes Supporting benefits + bespoke 
Talk Series / leadership experience, 
strong association with production, priori-
ty visibility, long-term co-creation

PA R T N E R S H I P  L E V E L S  &  A C C E S S

CURATED AVAILABILITY

– �Partner: up to 5 organisations
– �Supporting Partner: up to 3 organisations
– �Main Partner: 1 organisation



5

RECOMMENDATION

Approve sponsorship as a strategic ESG- and 
people-aligned cultural partnership. Provides 
reputational, social, and internal engagement 
value while supporting Luxembourg’s interna-
tional cultural presence.

F I N A N C I A L 
S C O P E
– �Annual or project-based sponsorship

– �Typical range: €10k–€25k+, with bespoke 
packages for ESG or leadership priorities
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We are always here to speak to you in person: 
Please contact us at fundraising@elisabethschilling.com

Discover our website:   
www.elisabethschilling.com

Or the website for professional audiences: 
www.elisabethschilling.com/professional
Password: Elisabeth

C U R I O U S  F O R  M O R E ?
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